Brand powered business




BrandLabCompetence

Komnarms Brandlab ochosana 8 2002 roay.
masHbit oduc 8 Mockse, npeactasutenscraa 8 Kuese, Jlongore, bepnuye u Hukaro.

BrandLabConsulting
co3aaHMe 6PeHIoB 1 CTPATErMyecKoe NaHUPOBAHME

BrandLabResearch
OPraHW3aLMs 1 NPOBEAEHME MAPKETUHIOBbIX MCCNEA0BAHM

BrandLabDesign
[M30MH GUPMEHHOTO CTUNA, YNAKOBKM, PEKIAMHbIA AM3AIH

BrandLabDigital
paspaboTka caittos, npoasmkerme B uHteprete, 3D 1 Buaeo-aHmMmauma

BrandLabValuation
oueHka cTonmocTn bperaa, cosmectHo ¢ Brand Finance - seayiimm Hesasmcumbim
MEXIyHAPOAHbIM QreHTCTBOM, Cneuanmavpyoummes Ha brand valuation



BrandLabContinents

Mpakmka pabotsl Brandlab oxsatsisaet okono 40 orpacneit 8 crparax:
Poccus, fepmatnus, [Nonswa, Ykpanra, Kasaxcran, Apmenns, CLUA




BrandLabClients
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ACH / Paspabotka GUpMEHHOrO CTUNS, AM3AH CanTa

AreHTcTBO
CTPATETMMECKMX
MHHULUMATHB
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- «PazsuTies

bHO# cetiy (2012 rop)
2011 - Havano 2012)
Lmamaot: Peayavmamui:
IpeACTaBMTENbCTE Co3n3HME COTH SKPYTAB CTONOBS.
b P 1 KOHGEPEHLMEA — NNOWIAAOK
BcymizeHin wHMMATAS CPOHETD
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LUKRONA

SYAYLLL

BOJIbLLE
BO3MOXXHOCTEM

Pocrenekom, MuHcBa3um
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BrandLabContact

Mockea, yn. Kpytuukas, 1/¢/
+/ 495 //5-1280

info@brandlab.ru
www.brandlab.ru




